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A-LEVEL MEDIA STUDIES

COMPONENT 3: CROSS MEDIA PRODUCTION

Cover Sheet Section A: Candidate to complete
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Candidate Name: ‘Candidate A

Candidate No: ‘ 6‘ 7‘ 8| 9

Brief (Please choose an item):

Music Marketing[] Magazines |l
Film Marketing [] Television [ ]

Forms produced (Please tick):

AN

Print |

Online|U

Title of cross-media production: Inspired

Chosen genre/sub-genre: Women'’s health and fithess magazine

Authentication of Key Stages of the Process

Date
reviewed

Candidate
signature

Teacher
signature

Completion of Planning: details of key planning documents
completed.

First, | researched health magazines, like Women’s Health. | put my
findings onto a PowerPoint where | annotated a front cover, contents

21/04/23

Candidate A

Teacher B

Statement of Aims and Intentions

26/04/23

Candidate A

Teacher B

Production Process Task 1: details of footage/draft work
produced.

| have taken pictures, as planned in my planning document, for the
front cover, double page spread and contents page. | followed my plan

26/05/23

Candidate A

Teacher B

Production Process Task 2: details of footage/draft work
produced.

| have started to design my website using Wix. | have utilised a colour
scheme using light pinks, blues and oranges to match my print
maaazine and establish brand identitv. | have also added pictures for

18/07/23

Candidate A

Teacher B

Completion of Cross-Media Production: details of products,
including their length, submitted for assessment.
Please include a typed URL if a website has been produced.

Magazine front cover
Magazine contents page
Double page spread

22/09/23

Candidate A

Teacher B

References: Give details of the exact source of any
non-original material used in the production.
Barcode: https://commons.wikimedia.org/wiki/File:
UPC-A-036000291452.svg

Hearst logo: https://www.hearst.co.uk/

Playful Sound Effect — iMovie

\Alixe

Photoshop — photo editing
iMovie — video editing
InDesign — page layout

wwinheita Aacise

List of software packages (including website
builder, if used): give brief details of how these
have been used in the production.

Authentication Declaration

| declare that my cross-media production work, as detailed above, was completed independently. All work is my
own, except for any non-original material clearly credited above, and to the best of my knowledge includes no
plagiarised material or material created by Artificial Intelligence (Al). Any non-assessed individuals listed in

Section E worked under my direction. This work has not been submitted for any other qualification.

Candidate Signature: Candidate A

Date: 22/09/23

N.B. This form can be completed and signed either digitally or by hand.
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Cover Sheet Section B: Candidate Statement of Aims and Intentions (approximately 500 words).

Explain the ways in which you will respond to the brief to create a cross-media production, applying your
knowledge and understanding of the theoretical framework. Use the questions below as a guide.

Word Count: [550 CentreNo: | 112|3|4]|5

Candidate Name: |Candidate A CandidateNo: | 6| 7| 8| 9

Use evidence from your research into: similar products; the industry context; your target audience, as well as
theoretical perspectives, to explain your decisions:

How and why will you use media language in your cross-media production?

How and why will you construct representations of individuals, groups and issues/events?

How will you target your intended audience?

How will your production conform to its industry context?

How will your cross-media production demonstrate digital convergence?

While researching | found direct address was a common convention of health magazine covers. | will incorporate this
into my magazine because it creates a connection with the reader, representing the model as a role model who women
interested in fithess and health can identify with. The representation will be complex as the model will have a normal
working-class background but made a successful life for herself, people will be able to identify with her. My research
showed for a health magazine, like the December 2015 issue of Women'’s Health, the dress code is gym wear. | will
also do this to signify the genre of my magazine, and, therefore, who the target audience is. | found, from Natural
Health, pink is common as the colour of the masthead and headlines. Though | plan to use pink to target my audience,
as according to Barthes’ semiotics theory, the colour pink connotes femininity, | will also use a range of colours to
subvert the convention girls only like pink. | will include colours like blue, which are common on Men’s Health. | plan to
include a football on the cover as iconography, it will clearly signify the genre — health and fitness — this will represent
her as non-conventional as she's going against the stereotype football isn't for women. Because my intended
demographic is women interested in fitness and health, the representations will be successful and strong through
powerful body language and action shots of her playing sport, showing she has agency. On the website, direct address
in close-ups will represent women as confident and empowered. The article will be a professional yoga guru
specialising in meditation and mindfulness — being a successful woman will represent her as influential, further
breaking gender stereotypes. Feminist theorist Van Zoonen would argue our ideas about gender are from the media —
which often represents women as weak and vulnerable — my repeated representations of strong females will challenge
negative stereotyping.

Women'’s Health are digitally convergent as they use then same logo and font across all platforms. | will do the same to
maintain continuity of the house style. This will increase the audience, according to Curran and Seaton, maximising the
profit and power in the industry. Also, from audience interviews, | found women want simple healthy recipes with
ingredients they may already have at home. Making health more accessible for more people from a busy background
who works during the day and has little spare time to cook but wants to keep healthy, in the online addition.

Hearst, the largest UK publisher of health and wellbeing magazines, found in a survey conducted in 2020, an
increasing number of women are investing in selfcare and are interested in meditation and mindfulness. This leaves a
gap in the market that Women’s Health doesn’t fill. Therefore, | will incorporate elements of wellbeing into my
production — taking a holistic approach to diet and health. | will do this by including articles on the mental benefits of
exercise, not just physical. This will increase my audience, from women interested in health, to include the
psychographic of women interested in improving themselves and their life. | will include articles on the contents and
home page with advice on how to stay fit from home, without gym memberships; | found only 13% UK adults have one.

N.B. This form can be completed and signed either digitally or by hand.
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Cover Sheet Section C: Teacher/Assessor to complete Centre No: | 1 314|5
Candidate Name: |Candidate A CandidateNo: | 6| 7|8|9
Brief (Please choose an item):

Music Marketing Magazines @ Forms produced (Please tick):  A/V Print |LJ| oOnline|l]

Film Marketing [ ] Television [ ]

Assessment

Please use phrases from the assessment grid and examples from the candidate’s work to support.

Criteria

Comments

Mark

Produce a statement of aims
and intentions to create a
cross-media production for
an intended audience.

An excellent use of research is the grounding for the highly
detailed plan in this statement of aims and intentions. The topic of
health and fithess effectively targets the mainstream audience, with
wellbeing helping this magazine fill a gap in the market. The media
language used to achieve this has been planned in a sustained
manner, such as the use of direct address and close-up shots on
the website to represent women as empowered. By planning to
challenge stereotypes, the representations are insightful and well
linked to knowledae of feminist theories.

9o /10

Please note that candidates who do not submit a production must be awarded zero marks for

the Statement of Aims and Intentions.

Create a cross-media
production that meets the

The brief is realised in an excellent manner, with the codes and
conventions of the magazine form precisely employed in both the
print and online products. The health and fitness genre is very
clear through genre conventions and iconography. The products

_reqlui(ggments (ﬂ‘_lt_hefsetkt])rief, interrelate with each other very coherently, with the print product 20 / 20
thcol;el:?ofrl::ta elrlltl}:a ?;(tjuestr offering a feature on an inspirational footballer, while the online
context and’tgrget éudiencg article is more practical with its yoga video. These position the
’ " | audience consistently, encouraging them to adopt a healthy
lifestvle. All elements of the brief have been completed fullv.
Media language is used very effectively to communicate the
hybridity between being fithess and being healthy and beautiful.
Create a cross-media There is an underlying feminist ideology, especially in the football
production that uses media | article. The design is highly effective throughout both products.
language to communicate Representations are consistently constructed through controlled 28 / 30
meanings and construct connotations of media language (even in the contents page article
representations. descriptions). Images are largely effectively used, with a clear
focus on health, though the connotation that the DPS star is an
award-winnina footballer. rather than iust a fitness enthusiast.
TOTAL MARK |57 [60

Authentication Declaration

| declare that the cross-media production work, as detailed in Section A, was completed independently by
the candidate. All work is the candidate’s own, with the exception of any non-original material clearly
credited. To the best of my knowledge, this work includes no plagiarised material or material created by
Artificial Intelligence (Al). Any non-assessed individuals listed worked under the candidate’s direction. This
work has not been submitted for any other qualification.

Coversheets including candidate and teacher authentication will be kept on file.

Teacher/Assessor signature: Teacher B

Date: 23/09/23

N.B. This form can be completed and signed either digitally or by hand.
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Candidate name: |Candidate A CandidateNo: |6 | 71819

Cover Sheet Section D: Candidate to Complete

¢ WJEC may select your work for use at teacher training events and subsequently upload it onto
WJEC's secure website (accessible only to teachers via a secure login). Your name would be
removed from your work before we use it. All materials are reviewed regularly and are removed
when no longer relevant to our qualifications.

o WJEC may select your work for use in teaching and learning resources published on the
WJEC/Edugas public website. Your name would be removed from your work before we use it. All
materials are reviewed regularly and are removed when no longer relevant to our qualifications.

¢ You understand that this agreement may be terminated at any time through written request.!

e For further details about how we process your data please read WJEC's privacy notice

If you prefer that WIEC does not use your work in this way, please tick here?:

candidate Signature: |Candidate A Date: [22/09/23

Cover Sheet Section E: Production participants (models/actors) to complete

Over 13

e lamover 13 and I give permission for my film/photographic image to be used according to the
points detailed in Section D (above) in line with the consent of the candidate (Section D).

Under 13
o | give permission for my child’s film/photo image to be used according to the points detailed in
Section D (above) in line with the consent of the candidate (Section D).

Please sign as appropriate.

Name of participant (printed) Participant/Parent Signature Date
Model 1 Model 1 22/09/23
Model 2 Model 2 22/09/23
Model 3 Model 3 22/09/23
Model 4 Model 4 22/09/23

If any participant has declined permission, please tick here:

1 You must be over 13 to provide consent. You may withdraw your consent at any time by contacting WJEC on media@edugas.co.uk Please
include the title of the work, the year of assessment, centre name and number, candidate name and the Component in the communication. The
work will then be removed from the secure website.

2 If candidates or their production participants have declined permission and ticked the box, they do not need to sign this section.

N.B. This form can be completed and signed either digitally or by hand.
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	Title of crossmedia production: Inspired
	Chosen genresubgenre: Women’s health and fitness magazine
	References Give details of the exact source of any nonoriginal material used in the production: Barcode: https://commons.wikimedia.org/wiki/File:UPC-A-036000291452.svg
Hearst logo: https://www.hearst.co.uk/
Playful Sound Effect – iMovie 
	Software packages Give brief details of all software packages used and how these have been used in the production: Photoshop – photo editing
iMovie – video editing
InDesign – page layout
Wix – website design
	Word Count: 550
	Use evidence from your research into similar products the industry context your target audience as well as theoretical perspectives to explain your decisions  How and why will you use media language in your crossmedia production  How and why will you construct representations of individuals groups and issuesevents  How will you target your intended audience  How will your production conform to its industry context  How will your crossmedia production demonstrate digital convergenceRow1: While researching I found direct address was a common convention of health magazine covers. I will incorporate this into my magazine because it creates a connection with the reader, representing the model as a role model who women interested in fitness and health can identify with. The representation will be complex as the model will have a normal working-class background but made a successful life for herself, people will be able to identify with her. My research showed for a health magazine, like the December 2015 issue of Women’s Health, the dress code is gym wear. I will also do this to signify the genre of my magazine, and, therefore, who the target audience is. I found, from Natural Health, pink is common as the colour of the masthead and headlines. Though I plan to use pink to target my audience, as according to Barthes’ semiotics theory, the colour pink connotes femininity, I will also use a range of colours to subvert the convention girls only like pink. I will include colours like blue, which are common on Men’s Health. I plan to include a football on the cover as iconography, it will clearly signify the genre – health and fitness – this will represent her as non-conventional as she's going against the stereotype football isn't for women. Because my intended demographic is women interested in fitness and health, the representations will be successful and strong through powerful body language and action shots of her playing sport, showing she has agency. On the website, direct address in close-ups will represent women as confident and empowered. The article will be a professional yoga guru specialising in meditation and mindfulness – being a successful woman will represent her as influential, further breaking gender stereotypes. Feminist theorist Van Zoonen would argue our ideas about gender are from the media – which often represents women as weak and vulnerable – my repeated representations of strong females will challenge negative stereotyping. 
 
Women’s Health are digitally convergent as they use then same logo and font across all platforms. I will do the same to maintain continuity of the house style. This will increase the audience, according to Curran and Seaton, maximising the profit and power in the industry. Also, from audience interviews, I found women want simple healthy recipes with ingredients they may already have at home. Making health more accessible for more people from a busy background who works during the day and has little spare time to cook but wants to keep healthy, in the online addition. 
 
Hearst, the largest UK publisher of health and wellbeing magazines, found in a survey conducted in 2020, an increasing number of women are investing in selfcare and are interested in meditation and mindfulness. This leaves a gap in the market that Women’s Health doesn’t fill. Therefore, I will incorporate elements of wellbeing into my production – taking a holistic approach to diet and health. I will do this by including articles on the mental benefits of exercise, not just physical. This will increase my audience, from women interested in health, to include the psychographic of women interested in improving themselves and their life. I will include articles on the contents and home page with advice on how to stay fit from home, without gym memberships; I found only 13% UK adults have one.
	CommentsProduce a statement of aims and intentions to create a crossmedia production for an intended audience: An excellent use of research is the grounding for the highly detailed plan in this statement of aims and intentions. The topic of health and fitness effectively targets the mainstream audience, with wellbeing helping this magazine fill a gap in the market. The media language used to achieve this has been planned in a sustained manner, such as the use of direct address and close-up shots on the website to represent women as empowered. By planning to challenge stereotypes, the representations are insightful and well linked to knowledge of feminist theories.
	Create a crossmedia production that meets the requirements of the set brief including suitability for the chosen form genre industry context and target audience: The brief is realised in an excellent manner, with the codes and conventions of the magazine form precisely employed in both the print and online products. The health and fitness genre is very clear through genre conventions and iconography. The products interrelate with each other very coherently, with the print product offering a feature on an inspirational footballer, while the online article is more practical with its yoga video. These position the audience consistently, encouraging them to adopt a healthy lifestyle. All elements of the brief have been completed fully.
	Create a crossmedia production that uses media language to communicate meanings and construct representations: Media language is used very effectively to communicate the hybridity between being fitness and being healthy and beautiful. There is an underlying feminist ideology, especially in the football article. The design is highly effective throughout both products. Representations are consistently constructed through controlled connotations of media language (even in the contents page article descriptions). Images are largely effectively used, with a clear focus on health, though the connotation that the DPS star is an award-winning footballer, rather than just a fitness enthusiast, could be encoded more via clothing.
	TeacherAssessor signature: Teacher B
	Date_2: 23/09/23
	Name of participant printedRow1: Model 1
	ParticipantParent SignatureRow1: Model 1
	DateRow1: 22/09/23
	Name of participant printedRow2: Model 2
	ParticipantParent SignatureRow2: Model 2
	DateRow2: 22/09/23
	Name of participant printedRow3: Model 3
	ParticipantParent SignatureRow3: Model 3
	DateRow3: 22/09/23
	Name of participant printedRow4: Model 4
	ParticipantParent SignatureRow4: Model 4
	DateRow4: 22/09/23
	Name of participant printedRow5: 
	ParticipantParent SignatureRow5: 
	DateRow5: 
	Centre No_3: 12345
	Candidate No: 6789
	Candidate Name: Candidate A
	Candidate Signature: Candidate A
	Date reviewedStatement of Aims and Intentions: 21/04/23
	Teacher signatureStatement of Aims and Intentions: Teacher B  
	Text15: First, I researched health magazines, like Women’s Health. I put my findings onto a PowerPoint where I annotated a front cover, contents page, and double page spread. This helped me plan my piece as I understood the common conventions of the genre, meaning I could decide which elements I will incorporate into my own work, such as conforming to the convention of direct address on the front cover. I also researched the industry, specifically Hearst. I found they were the largest publisher of UK health magazines – so my magazine should be from the same publisher. After this, I created a table on my planning document which organised how many shots I would need for the print and online production. I decided what each shot would be of and the pose the model would do, for example, one would be an action shot of them playing football. I decided the dress code of each shot and conformed with the convention of gym wear on the front cover.
	Text16: I have taken pictures, as planned in my planning document, for the front cover, double page spread and contents page. I followed my plan in terms of poses and dress code. In Photoshop, I have cut out the cover image and blurred the background so I could begin to arrange the cover lines I have planned using InDesign. I have drafted my article and decided which quotes I will use as pull quotes so I can start plan the layout of the text and how this will work with my images. For my contents page, I have drafted a layout and began planning where my images will go.
	Text17: I have started to design my website using Wix. I have utilised a colour scheme using light pinks, blues and oranges to match my print magazine and establish brand identity. I have also added pictures for my main article at the top and then other smaller articles below, with a headline and a brief overview of the article. I have ensured my main article is clickable and links to the page with my 200 word article and AV video is on.
	Text18: Magazine front cover
Magazine contents page
Double page spread
Website homepage (https://www.example.com/)
Website article (https://www.example.com/article) including a 45 seconds audio-visual clip
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